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Protecting Consumer Rights
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Advocating Strengthened Safeguard for a Better SERERS

Living Environment
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A safe, comfortable and decent living environment forms the foundation of the
quality of life. During the year, the Council published 2 study reports relating to

residential properties — “Transparency and Governance — Optimising Value of
Property Management Fee in Hong Kong” and “Home Renovation Industry — Better

Governance for Creating Comfortable Homes”, examining 2 key aspects for creating
comfortable homes, and advocating relevant measures to strengthen consumer
safeguard.
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More in “Advocating a Fair Marketplace and Legal Protection for Consumers”
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“Consumer Culture Study Award” (CCSA) Passes Baton to
“Smart Consumption Academy” (SCA)
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The CCSA — the Council's flagship consumer education programme for secondary schools — concluded its
24-year historical mission with an award presentation ceremony in July 2023, while its successor, the SCA
was launched at the same occasion.

Continued to be co-organised by the Council and the Education Bureau, the new SCA aims to educate
students on 3 key themes — “rational consumption”, “sustainable consumption and green lifestyle”, and

“consumption and caring for the community”.
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More in “Empowering Consumers Through Education”
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Naming and Shaming 4 Chinese Pharmacies for Sales Malpractices ' .
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The Council publicly named 4 primely located Chinese pharmacies and strongly reprimanded them for their
unscrupulous sales practices. The Council received 96 complaint cases concerning these 4 traders within

32 months. Their unscrupulous sales practices involved “catty-to-tael” scams and the strong-arm tactic of
“ingredient-grinding”, which were detrimental to consumer rights.

RENFRA 4 BAUNIKERPIBYMERNEES - RIEESHSRSHKE
Fix o 1L 32 @A - AL 06 TREANZ 4 MZEIEMRFT - =
ZER TTEW N TER ) SAREETE BEREHEEES

More in “Resolving Disputes Between Consumers and Businesses”
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' ﬁ Strengthening Regional Collaboration with the Mainland, Especially
the Greater Bay Area (GBA)
hnseEiptt (45RIRKERE) S
During the year, the Council forged even closer collaboration with various provinces and municipalities in the
Mainland, including visiting consumer protection counterparts in Beijing, Henggin, Macao SAR, etc. A delegation

from Shandong also paid the Council a visit to renew the memorandum of understanding (MOU) on the “ -
collaboration between the two places on consumer protection. i \

In October 2023, the Council organised the first Greater Bay Area Consumer Protection Forum, bringing

’ together almost a hundred stakeholders from Beijing and the GBA to exchange ideas on hot consumption

topics and consumer protection strategies.
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More in “Forging Closer Collaboration for Consumer

Protection”
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Consumer Rights Reporting Awards (CRRA) Breaks Records Again ' ‘\
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The 23rd CRRA continued to receive overwhelming support from the media
and once again set a new record high, with a total of 373 entries from 42
news organisations, social media platforms, and local colleges and universities,
including 10 media organisations participating for the first time.
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More in “Disseminating Consumer Information”
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Active Participation in Global Consumer Protection Governance .‘ i
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At the quadrennial Consumers International (Cl) Global Congress 2023 held in Kenya, the Council's

Chief Executive was appointed as the Vice President of the Board of Trustees for the third consecutive

term following her first appointment in 2015, while the Council was re-elected as one of Cl's 22 Council
m Members and nominated as a Member of the Board of Trustee for a 4-year term from 2023-2027.
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More in “Forging Closer Collaboration for Consumer

Protection”
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Launch of Official Instagram Page
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Coinciding with its 50th anniversary, the Council's long-anticipated official Instagram page JAN
was launched in January 2024, forging closer connection with consumers through a o
variety of consumption information in engaging and bite-sized format. j:jg?_ ﬁﬂ@
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More in “Disseminating Consumer Information”
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