The past 50 years has witnessed a sea change in media consumption
channels, most notably the paradigm shift from one-way information
dissemination to a two-way flow, allowing interaction and reciprocation
of communication thanks to technological advancement. Digital
disruption in the modern world means that digital and social media
platforms have become essential for distributing timely information to
the public and reaching the widest spectrum of consumers, especially
younger age groups. This is reflected in the evolution of CHOICE
Magazine and the Council's other information dissemination channels.

Since its debut in 1976 and first major revamp in 1980s with the most
iconic cover of all time featuring superstar Leslie Cheung, CHOICE has
diversified from a popular print magazine to an omnichannel publication,
launching an online version (known as eCHOICE) in 2004 and
subsequently integrating it with the main website in 2021. It has also
branched out to social media platforms, launching its Facebook page in
2016,YouTube channel in 2018, WeChat Official Account in 2022, and
finally its official Instagram page during the year under review, providing
user-friendly and bite-sized consumption information for a newer
generation of consumers.The pivotal decision to make CHOICE free for
public access was reached during the reporting year and announced at
the 50th Anniversary Cocktail
Reception, marking a significant
milestone and new era for the
Council’'s iconic 48-year-old
monthly.

Over the years..
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CHOICE Magazine

CHOICE Magazine is an independent, impartial and authoritative consumer
guide, widely recognised as a source of trusted and reliable information
since it was first published in 1976.To uphold its authority and creditability,
CHOICE Magazine does not accept any form of advertisements or commercial
contributions. The monthly publication covers test reports, surveys, in-depth
studies on a diverse range of consumer goods and services, and complaint cases.

The overall sales of the print version of CHOICE Magazine recorded 160,339
copies in the 2023-24 reporting period, making it one of the bestselling
monthlies in the city despite seeing an inevitable disruption in sales due to
extensive free media coverage and a challenging economic outlook. Sales were
split evenly between subscriptions and retail sales via outlets, such as newsstands
and convenience stores. The 1-year subscription plan was strategically promoted
at the Hong Kong Book Fair 2023, which marked an increase in on-site
subscription rate of 66.4% for the print version and 71% for online CHOICE.

To meet the Council's spirit of sustainability, subscription at the Book Fair 2023
went almost fully paperless. Transactions were mainly conducted via digital
payment methods. As a result, an 86.5% cashless rate was recorded across
all transactions. In terms of the decor, booth panels and gifts were made from
cardboard and recycled materials, making them not only more sustainable but
also more snapshot-worthy.

Ertnlill'

_ gjr?,ériqf‘l’vi- w‘
_ ;.3 7@ \4'

by
-~
—&f\ Disseminating Consumer Information {EiEEEHE

(=) BT

CGEE) AT 1976 FAIT) - MEREREE
B ESMBEMERNMRBIAR  BERRA
MERE - LRBRFBERFEN > A —AEAQ
BRI~ NMeia - BEREMAAEETRR
REBEERMAGNAENEN - RiEREE
BEEAEN  GRE) ATIERRZESSEM
P/ ERD -

FR - CGEE) BTIHNRIRMN 2 FREESRE
160339 fff » #16F > RIEBRBEZREXE
AR I ERBRISAEE - WHATIRHER

B—ERE - R - (EE) BHKAREMER
155K E’JH ?'JZ— ° BTIMEI B R T ERS 58

HEN—¥  HRRNEBHEERBEMREHES
ERENERE - BEYN 2023 FEBERL
2HE GEE) BT 1 E:T/E 0 AR
ERESHIGETE 1 FERIAREI A BRI I
66.4% » B_LhREIIEN 71% ©

ERASEOERE "UFEEE ) B &
FEERVFHEFINEEEEREIZHE
WAEMNBR - EEREADIRZEIRMET T

E‘E MEXINETNEKE 865% - &5

RETOHE - REANETRRKAE R SR
&TEH&V%@%M%@? NMEERRMAFE
BT REE -

HEEZRS® 2023-24 F# 93

= W _whl



Bestselling Issues of CHOICE in 2023-24
2023-24 FERBH (EE) BTIHE
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Published a test report on adult
incontinence products with
famous TV personality Anderson
Junior as the cover celebrity.
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Featured a cover story on 1.5
horsepower window-type air
conditioners and high jump
athlete Cecilia Yeung Man-wai as
the cover star.
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Informing and Interacting with Consumers
Through Multimedia Platforms

Charting new horizons in digital transformation in recent years, the Council
continued to expand its multimedia platforms and explore new forms of
interaction, launching its official Instagram page to kick off the Council's 50th
anniversary celebrations.

Major Highlights &3

3 2024 |1 B | January

Covered a test report on
lipsticks with many detected
with allergenic substances, and
featured iconic actress Nancy Sit
as the cover star.
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Launch of Official Instagram Page

Debuted on 2 January 2024, the Council's Instagram page provides consumers
with a broad range of objective and practical consumption information and
tips in a more engaging, trendy and youthful format. It also provides a dynamic
platform to promote the events and initiatives of the Council's 50th anniversary
celebrations.
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Boosted by a series of curated feeds and
stakeholders’ communication, especially

from the Council's newly launched
consumer education programme “Smart
Consumption Academy”, the Instagram
page acquired 417 followers on the |
month of launch. The total number of | _g
followers reached 1,347 within several
months.
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Since its launch, a total of 65 feeds were
posted, among which the "“Celebrities’
CHOICE" posts by Alton Wong and
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Frankie Chan, members of the popular
boy group MIRROR, achieved the
highest engagement rates, followed by

28 Fobruary - See Translation

»
the launch post.

Consumer Council Digital Channels
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During the year under review, a total of 8 Shopping Guide articles, 66 videos
and 54 infographics were produced to enrich the website's content on top of
the regular CHOICE articles. Page view peaks were seen on several popular
CHOICE topics, in particular the test reports on lipsticks in January 2024, and
instant noodles in February 2024.

The number of followers for the CHOICE Facebook page continued to grow.
Among the posts published, infographics related to daily life trivia and products
had the highest engagement rates, including baby pushchairs, consumer alert
on coconut water and sunscreen products. To enhance the interaction with
followers, wall games were held by collaborating with TreasureDo, a social media
page targeting senior citizens and soon-to-be olds over the age of 50, which
diverted its community members to the Council's website and CHOICE's social
media platforms.
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The Council's YouTube channel continues to offer a wealth of information for
consumers. While the content included CHOICE Magazine highlights, test report
findings, past events and activities, the videos covering the topics of probiotics
and instant noodles garnered the highest views during the year. Additionally, a
50th anniversary exclusive series “Celebrities’ CHOICE” ( £ £ fJ 2 12 ) was
specially launched, featuring videos of celebrities providing consumer tips. The
videos of Frankie and Alton from MIRROR were the most-viewed among this
series.
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Empowering Consumers Through the Mass Media

Thanks to the longstanding support of the mass media, the Council is often on
the public's mind. For many years, the Council has organised extensive media
programmes and publicity campaigns, notably the monthly CHOICE press
conference, which fully resumed in-person format in the reporting year, as well as
a good many interviews to keep consumers informed about, and alert to, what
was happening in the marketplace.

Mass Media KT iEEE
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During the year, dozens of press releases were issued covering selected topics
published in CHOICE Magazine, subjects advocated in study reports, as well
as events and campaigns organised. The CHOICE topic with the highest media
coverage in the year was the Annual Supermarket Price Survey 2022 (Issue
558, April 2023), which revealed a rebound in the aggregate average price of
groceries, generating over 120 counts of news reports.

Positive media relations and desired publicity outcomes were achieved
throughout the reporting year through press interviews and appearances on
a combination of print, electronic and online channels. Media partnership for
regular monthly features of CHOICE topics continued during the year; including
Radio Television Hong Kong's (RTHK) TV programme “Hong Kong United” ( 1%
&), and radio programmes “Happy Daily” (B H¥R ) and “Money Talk”.
The Council also voiced its views on various advocacy issues via interviews with
both local and global media networks, such as the topic of greenwashing on
Bloomberg News, responsible consumption on Commercial Radio Hong Kong's
"ESG 107" (ESG — 2 #t B3 ), the proposed taxi fleet regime and measures
to improve taxi service on RTHK's English programme “Backchat”, regulation
of medical beauty devices on TVB Jade's “A Closer Look” ( FFZ5 2 TH B ), and
property management fees on TVB Pearl's “Strajght Talk” ( S&/CVELER ), etc.
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Responding to Issues of Consumer Interest (5] FE B Bt 2R AR RA R AR R

With the lifting of anti-epidemic W& = b & 1 I 2 T BB
measures, the dedicated webpage AEBBVEERN (&
LIE) BEETRMKS

providing virus prevention
information was retired, allowing
BREMBFENREEZNHE
R L - REZEBEM
TEELHFREE » FAFRL
e ARIEH LR EES
N RTHBEERRES -

publicity efforts and resources |
in the year under review to be
channelled towards other issues
and important consumer protection
initiatives. Through proactive media
engagement, the Council was able to
FRAAGLRENERE
# o AIOBETEAT
MLHHERE - flan
#¥F fnffE Baby-clan
EHARAERES
REEARNREWFIAM
EYRESEREMNE
RARMBERIRESR
WERES - HARRK
infection in clients; and online shopping v S _F RSk - AT
scams, etc. The year still witnessed g e - S ., S g NI BIEFHEENG

publish timely cautionary advice to
consumers whenever a matter arose.

The Council responded to a host of media |
enquiries related to significant consumption

issues, such as the prepaid diaper voucher
incident of Baby-clan, a popular online infant
product store; suspected medical beauty
malpractices resulting in serious bacterial

a number of shop closures R — o BIEEEEANT

La Raine ~ B 23 FESLMIIRIT 3T 25K
T mETAREE  EHANEEE
WARHARNIE  —BEFEERE
HIREEIERNT » AgH Ll S AR
240 LEREER - AFTAREE -
BRYIRIIEFHFET TREBE TiHEER
FHEBAEEMXEENEESERH
B

in the wake of the pandemic,
including beauty chain La Raine,
23-year-old travel agency New
Star Travel, tutoring company
Brilliant Education, teppanyaki
restaurant chain ISARI KIYA
Japanese Dining, pork knuckle
specialist iPork Deluxe, and
massage parlour Diou Foot ( &

JF ), which collectively generated B CRIET - AR IRRENERIES
over 40 media enquiries, to which the Council responded swiftly with complaint HEIMEEM AL B EEGER - BIRSIHE
figures and advice for affected consumers who had purchased prepaid vouchers AR EXARBINES  BEEFMZER
from the shuttered traders. B ZEFRIUHMYE - DINBIBRIRE X8R
BREE 2024 F 2 A 4 B 821TH MTatler XFEST
Meanwhile, as both inbound and outbound tourism picked up pace, increased air S0 BB REEMNS CF BIRAEE
travel and mega events in the city led to 2 incidents of greatest public concern MEXTEE - BBEMS  BEEHERE3A
during the year, namely the cancellation of many Cathay Pacific flights during EMERLHNMERRE » AEHEEE 27 R
the peak travel season, and football star Messi's controversial non-appearance BESH BHINFTEZARER 1288
at the “Tatler XFEST: Hong Kong Team vs. Inter Miami CF” exhibition match HERR - B Now TV (R SE25)  BEHE
on 4 February 2024. For the latter; over the course of 2 months from when BHES  ERRERAFEB 240 % -
the incident broke out till a refund arrangement was announced in March, the
Council received 27 media enquiries in total, issued 3 press statements and
responded to 12 press interviews including Now TV's “News Magazine” ( FF=E \ »>-
27511 ) and Phoenix TV News to count a few, resulting in over 240 counts of -

\

media coverage overall.
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Top 10 Consumer News — Year of the Rabbit RETXHEFHE

Entering its 20th year since its launch in 2005, the Top 10 Consumer News THIOBE TR ) BEE 2005 FiEL 2EAFE
voting campaign was held with the ongoing support from media partners BEAS 20 [EFE ERHEIESE 7 (ERS
Cable News, HKO1, Hong Kong Economic Times, RTHK, SkyPost, TOPick and TERB NI R DRAERHE &8 01 &8
U Magazine. KEHR BEEE B TOPick 1 U AT
The top 10 news'* reflected consumers’ key concerns and hot consumption NETROFERE " AR Y HEEERS
topics during the reporting year, among which the JPEX scandal not only topped FEARBTNZENAPVEEEM - AP
the list, but was also named the “Most Gratifying” consumer news by a landslide B PEX BNEMEEE  REEME 711%
71% of the total number of voters. Other voted topics were also closely related WEANEER TERARAL  HEHE - Hib
to consumers' daily life, such as waste charging, home renovation, food safety, NETEBEHEEENHELER 86 ?Zl:l
online and phone scams, tourism, etc. WREE  REEE - RRE2  WBENE

Rz~ RS -

oS 76,000*

Voters for Top 10 Consumer News

N=r=4 Since Launch
;Fﬁ Eﬁ T AGHEERE L AUNLURAEIRE AR

Top 10 Consumer News — Year of the Rabbit 4,620

. 3 Total Voters
Voting Results ER{ER e

JPEX Named in SFC Warning as Clients Unable to Withdraw Virtual Assets 4,057
Influencers and OTC Directors Arrested for Suspected Fraud votes &
JPEX BRI EEEHRES

S EREIEER
T —

BELHZEBIRBBREREA

Waste Charging Postponed Till 2024 with a 6-month Grace Period 3, 899 ‘
WIRREIEE 2024 FEIE 1§ FFEEL votes Z |

Structural Wall of LOHAS Park Unit Torn Down Buildings Department Issues Order to Restore 3 21 3
HERBEMRFETHE BFETLER votes E

Y —
Consumer News Hot Topics Results FREHE#HERERZR
“Most Gratifying” News " i KIRAD 1 FiE

JPEX Named in SFC Warning as Clients Unable to Withdraw Virtual Assets
Influencers and OTC Directors Arrested for Suspected Fraud 3284
_ PEXBRELRE ERERAES votes 5
ERHRSRBIMBREEEAN PREFR
“Most Liked” News " & 1 #1
Mask Mandate Lifted After Almost 3 Years
Government Launches “Happy Hong Kong” to Boost the Economy 1,984
OSSEMAT 3 FHEE votes &
BURHE TROES ) R
" ExBRE o FE
Structural Wall of LOHAS Park Unit Torn Down

Buildings Department Issues Order to Restore
BHEREMEZTENR EFETIER

“Most Outrageous” News

1,846

votes =

14. Visit https://www.consumer.orghk/en/press-release/p-top 10-consumer-2024 or scan the QR code for the voting results of the Top 10

Consumer News —Year of the Rabbit.
RETIOEBHBMER 52 https//www.consumerorghk/tc/press-release/p-top 10-consumer-2024 » SkIFHH _#ERS o
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Consumer Rights Reporting Awards

The Consumer Rights Reporting Awards (CRRA) welcomed another record-
breaking year, receiving a historical high of 373 entries from 42 news
organisations, social media platforms, local colleges and universities, including 10
media organisations participating for the first time.

The 23rd CRRA, the second year since a noteworthy revamp in 2022,
concluded with a presentation ceremony officiated by the Secretary for
Commerce and Economic Development, Mr Algernon Yau Ying-wah, on 9
November 2023. A signature annual event recognising journalistic excellence
in Hong Kong's media industry for over two decades, this year's CRRA saw a
diverse spectrum of consumer rights-related topics among the entries, from the
more traditional shopping, food, housing, and environmental protection issues, to
e-commerce and artificial intelligence, reflecting a shift in consumption trends.

One of the highlights was the “Topical Reporting Award”, presented for
the first time since its introduction in the 2022 revamp as one of the
3 groundbreaking new features. Under the annual theme “Protecting
Consumers Under E-commerce”, the award went to a news video production
focusing on internet scams.

Shortly after; applications for the 24th CRRA opened in March 2024, inviting
entries for 9 award categories, including the “Topical Reporting Award” with
“How the Application of Innovation and Technology is Impacting Consumers” as
the selected topic for 2023.The topic for 2024 was simultaneously announced
to be “Consumer Rights Beyond Boundaries”, applicable to submissions for the
25th CRRA next year.

Awards Presented at the 23nd CRRA™

37
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Gold Awards £5&

Silver Awards £R4%
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Bronze Awards #@38
Awards Merit Awards BE5E
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“Best Use of Social Media in Consumer Advocacy” -
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Topical Reporting Awards
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15, Visit https://www.consumer.org.hk/en/press-release/consumer-rights-reporting-awards-2023 or scan the QR code for more information

- on the 23rd CRRA.
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The Topical Reporting Award, presented for the first-time ever, was won by an
entry in the Video Reporting (Long Clip) category “A Closer Look: Internet Scams
Series” (B HEER © #ERFAZ ). The producing TVB reporting crew received
the trophy from Mr Clement Chan Kam-wing, Chairman of the Consumer Council
and Mr Raymond Sy Kim-cheung, Deputy Director of Broadcasting of Radio
Television Hong Kong.
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Mr Algernon Yau Ying-wah, Secretary for Commerce and
Economic Development, viewed the exhibit of winning entries
accompanied by Mr Clement Chan Kam-wing, Chairman of the
Consumer Council and Ms Gilly Wong Fung-han, Chief Executive
of the Consumer Council.

ABMEEERRERR OEELEEREREEMRBLLE
s EERMZ L ER TRESRERRR -

The Guest of Honour, award presenters, Consumer Council representatives, and
the adjudication panel.
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